
Focus on communication: A few days ago, the Executive Board informed the employees of DMG MORI about the 
entire strategy for the next five years. Afterwards, Christian Thönes (r.), Björn Biermann (middle) and Michael Horn 
answered numerous questions – live and without censorship.



Dynamic start to the 1st quarter: "For 2021, we have a lot of tailwind and are therefore raising our forecast significantly. 
We continue to innovate and invest and are focusing on our strategic fit of automation, digitization and sustainability. It 
is already clear that our strategy is paying off," says Chairman of the Executive Board Christian Thönes.



In China – for China: DMG MORI invests around € 75 million in a 35,000 m², highly automated and consistently digitized 
production plant for 5-axis milling machines in Pinghu. The new site near Shanghai covers a total area of 70,000 m².



Subscription business model: Customers no longer buy and pay for the machine, but only pay for its use:  
PAYZR – PAY with Zero Risk. In this way, they participate in fast innovation cycles and digital services with maximum 
planning security and flexibility.



Vision – Mission – TOP values: The employees are DMG MORI‘s most valuable asset. It is therefore the top 
management task to make the vision-mission statement comprehensible and to lead by example. With trust, openness 
and passion.


